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Backeground

Problem Statement

Users need a socially
positive way to
connect online that
fosters a greater
sense of community.

Hypothesis

Engaging people in a
cooperative process
via meaningful
activities and at
different levels of
engagement will
increase a sense of
belonging.




Generative Research

Competitive Audit

User flow, User-Interface
Evaluation, SWOT Analysis
done on Nextdoor,
Facebook Groups and
Chamber of Commerce

User Flow & Site Map

User flow in Lucidchart to
determine how user will
navigate their journey. Site
map in Miro.

User Research & User
Roles

Ten user research interviews
in the Discovery phase of
Design Thinking to determine
most desired asset in a
neighborhood app.

Usability Testing

Tested six users tracking
their eye and mouse
movement as they
completed four tasks.
Analysis done in Rainbow
Spreadsheet.

Personas & Journey
Mapping

Three personas formed
based on roles. Journey
mapped a daily task of
persona Goldie in Sketch.

A/B Testing

Based on user testing
findings, tested three
components of mobile app
in A/B testing on five
users. Reiterated based on
results.




Key Performance Indicators

Competitor Apps like Facebook Groups encourage a simple form of
connection via posts and comments rather than a cooperative happening
as an activity. A potential solution is to engage people in a cooperative
process in various activities and at different levels of engagement.

We will know this to be true when:

Primary Proof of Secondary Proof of Tertiary Proof of
Performance Performance Performance

New Users create an 25% of users vote in Users add a credit
account and populate  app for the local card to their payment
their details. (within election with the vote information so that

first three months) they can shop local
online. (within first

three months)

section of the Village
app. (within first three
months)




Problem Statement: How do we create an online town that connects people via a cooperative happening of activities (more
than static writing of comments to posts) that creates a positive social interaction and value for society.

Research What is the research question you are trying to solve for? You usually define this first, then From Discovery Phase
question create your problem statement. How do we create an online virtual reality town that

connects people via a cooperative happening of activities more than static writing of

comments to posts that creates more value for society.

1 Who  What users are encountering the problem? The expected users of this app are residents of From Discovery Phase
neighborhoods.
3 What = What is the main problem they are having? Most users are feeling the pain of negative social = From Discovery Phase

experience from interacting online. There is not much cooperative activity to do on any of
these sites other than write various statements - either reviews, information or notes to
each other usually started by a discussion of something. We don’t feel that this provides
enough actual connection. The inherent UX design needs to evolve.

3 Where = Where does the problem surface in the experience? In any engagement on any of these From Discovery Phase
three websites beyond the basic post (to comment, buy, or sell). We'd like for there to be
another layer of connectivity happening; a way to break the ice and serve the community
more.

4 When = When does the problem surface in the experience? Almost immediately, after a user gets From Discovery Phase
their bearings

5 Why  Why is this a problem worth solving? Because better engagement, and key engagement will From Discovery Phase
make all the difference in how we participate cooperatively online and in the world. The
internet is the initial connection place and a great spot to organize. We just need good,
creative, well-designed activities to connect each community to itself.



Competitive Audit

Nextdoor App, Facebook Groups, Chamber
of Commerce Website




Competitive Audit: Nextdoor https://nextdoor.com/

1 Description Nextdoor is your local hub to connect and share with the neighborhood. hutes/nextdoor.com
2 Company age Founded in 2008 and launched in the United States in October 2011 hutpe:/jen.wikipodia.org/wiki/Nox
3 Avg # users 27M Active monthly users and 236K neighborhoods defined [2]. Nextdoor now operates in the US, UK, Luoeuidiqitalbe. edu/vlatorm-digitsubnissio

France, Germany, the Netherlands, Italy, Spain, Australia, Denmark, Sweden and Canada.Oct 17, 2019

4 User reviews privacy/ safety issues, usability with the app, humans arguing with each other, unclear Htosllaposansie coml sppinedoorlocal:
cancelling/suspending of accounts, ease of use

5 User flows (On the next slide): login, follow subjects, scroll home feed, buy and sell items, list services, find local Native OS keystrokes
services.

6 Ul evaluation Of the user flows you documented, analyze possible usability issues, accessibility issues, and general
ease of use.

7 SWOT Analysis Identify the Strengths, Weaknesses, Opportunities, and Threats of the competitor application.

8 User Roles

For this case study, we will address roles 1 and 2.

1. A Local Community Member who could be either a neighbor and/or a patron

2. A Business Owner in the local community - for example this could be a local farmer, a boutique
owner, or a veterinarian. Someone providing a service that is pivotal to the town.

3. Prominent Community Figure or Leader - A local leader that has been nominated into

recognition by its town like a mayor, a well known local artist, well known chef or teacher (not
sure | need this role)

4, Major Stakeholders in the town - like crab fishermen’s alliance if it is in a crab fishing coastal
town, or a union leader if there’s a major union there like filmmakers in Los Angeles, etc.


https://nextdoor.com/
https://nextdoor.com/
https://en.wikipedia.org/wiki/Nextdoor
https://digital.hbs.edu/platform-digit/submission/nextdoor-platform-connecting-neighbors/
https://digital.hbs.edu/platform-digit/submission/nextdoor-platform-connecting-neighbors/
https://apps.apple.com/us/app/nextdoor-local-neighborhood/id640360962#see-all/reviews
https://apps.apple.com/us/app/nextdoor-local-neighborhood/id640360962#see-all/reviews

Nextdoor User Flow: Mobile Screens

# Nextdoor

The neighborhood hub

Join your neighborhood

signin

@ENWS) v Have an invite code?

1. Nextdoor Homepage

wiverizon ® 10:30 am @5 oy

<« Your Neighborhood [+

o Armold Bass + &2 Houseplant Plant Club
Vermont Knolls Northeast » 3 days ago
repotting. | need to re-pot some indoor plants. Anyone.
know where | can take them to have this done.

@ hank () comment Qs

Ryan Socha v
Los Feliz Hills 11 hr ago
Military Helicopter. There has been an enormously
LOUD miltary-style helicopter flying almost every night
over my apartment at odd hours: 10:30pm, 12:30am,
2:30am. Has anyone else been noticing this... See more

©hank () comment @3 Qs
© County of Los Angeles v
LA County Supervisor Sheila Kuehi 1

hrago

Avoid the Three Cs
rowds

onfined spaces
lose contact

5. Scroll specific
neighborhood feed

Touch D

Fill your password

Cancel

2. User logs in to Nextdoor —>

Vi vetzon & 1020 A
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Your Groups

05 members

:'l i.l:: Houseplant Plant Club
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Groups near you
‘Shopping Help for
Neighbors - Walmart on N
165 members
LA VINTAGE COLLECTORS
ntagey s}
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o
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rrepeen
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6. View and join Groups —

wiveizen = 10:32 a0 @5 oy

s £ 0

Live Yoga on Zoom Sunday. | hope everyone had a
great week! If you haven't oined me yet for... See more

ficddild
emilyphilipsyoga com

©ank Q) comment

~. Audible v
> sponsored

Audible.com Official Site.

Listen anytime, anyplace with Audible. Start your free.
30-day trial today.

| __ =R
om0 2

3. User scrolls home feed

@5 oy

Buy and sell Hire nearby pros
household items &sitters

Join } Jenny Helm
Join Rick Leed P
Join Gmger Salon
=

neighbor recommendations

0 Sunset Plumbing

Get crime and
safety alerts

[
Package Theft - Grove St

s ’
Road Closure - Arguello Bivd

?

wiverizon % 10:30 am @5 oy
Q search Cancel

POPULAR CATEGORES

Handyman

Plumber

Electrician

Babysitter

Nanny

House painter

House cleaning service

Lawn service:

Fence builder

Landscape contractor

Tutor

Pool cleaner

petsitter

Dentist

Q @ [a) E4

—> 4. Uses search bar to find services

Find neighborhood
recommendations

v

Food &Drink

Mama JoJo's

k Big Bob Burgers v

PR i sy
=5

E‘ BabyBlues v

7. Mobile screens for buy and sell, services, safety alerts, and



Nextdoor User Flow Web Screens

& Nextdoor Signin
The neighborhood hub

shastamcbride@gmailcom

& Appstore | | Googlepi

- 2. User logs in to Nextdoor — 3. User selects topics to follow

L\ n kearch Nextdoor Q l
g
l -
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Help map b
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o o @

4. User scrolls home feed — 5. Covid-19 Help Map - 6. Search Bar



User-Interface Evaluation: Nextdoor

Of the user flows you documented, analyze possible usability issues,
accessibility issues, and general ease of use.

1. Scroll affordance: Difficulty in knowing to scroll down on
the “Topics to Follow” pop-out rectangle. Suggestion: There
should be a scroll down button.

2. Feed includes surrounding neighborhoods: On the top left
menu bar there is the Home tab and directly under it the
exact neighborhood listed “Los Feliz Hills”. This is confusing
since this is an app about your home neighborhood. Both of
these tabs list different posts. The Home tab lists nearby
neighborhoods as well. This is a confusing feature.

3. “Digest” includes surrounding neighborhoods and
redundant to “Home” feed: On the top left under Home and
Neighborhood there is a tab called Digest. This is also a
confusing tab. It seems to be an appended group of posts.

4. Sponsored Advertising. Distracting in the feed and
unattractive.

1



SWOT Analysis: Nextdoor

° Connects real neighbors with each other.

Unique resource of actual people and their offerings

° Helpful news about local safety, nearby services like
babysitting, and local postings for jobs and items like
furniture

Opportunities (external)

° Finding a new and engaging way for neighbors to connect

e The covid trend is being taken advantage of here with the
help map

° The strength of community can be an opportunity for the
new covid and post-covid era.

Weaknesses (internal)

° How users are monitored and censored can be improved as
their current system creates a lot of confusion and upset.

e  Resources are limited to the actual offerings of the
neighborhood (people, conversations, postings, offers)

° Safety of identity will be seen as a weakness as will the
common reality that neighbors argue

e  Does not allow political conversation or donating money

° The threat of bad design could let users be discouraged
from using app

e  Grumpy or boring neighbors could make users disinterested
in connecting.

e  The failure to create a true intimate cooperative community
could expose the somewhat uselessness of the app.




UesSCrHpuon

Company age

Avg # users

User reviews

User flows

Ul evaluation

SWOT Analysis

User Roles

UIOUps alc d pPlaCe O COMImuncdie about shiarca intercsis Willh celiidin pcopic. YOU Call CIcdlc d
group for anything — your family reunion, your after-work sports team or your book club. Learn how
to: Create a group. Join groups you're interested in.

Facebook started in 2004 and is 16 years old; Facebook Groups started 2005; this particular
Facebook Group started in May 2007, so it's 13 years running

1.69B on Facebook, 18K in this particular private group

Ongoing problems with fake reviews in Groups, Curt and rude Admins, humans arguing with each
other, unclear blocking of users, too many rules to posting so no one posts with much freedom,
seems like a small scale craigslist now as a result rather than a dynamic hub.

(On the next slide): login, follow subjects, scroll home feed, buy and sell items, list services, find local
services.

Of the user flows you documented, analyze possible usability issues, accessibility issues, and general
ease of use.

Identify the Strengths, Weaknesses, Opportunities, and Threats of the competitor application.

For this case study, we will address roles 1 and 2.

1. A Local Community Member who could be either a neighbor and/or a patron

2. A Business Owner in the local community - for example this could be a local farmer, a
boutique owner, or a veterinarian. Someone providing a service that is pivotal to the town.

3. Prominent Community Figure or Leader - A local leader that has been nominated into
recognition by its town like a mayor, a well known local artist, well known chef or teacher (not
sure | need this role)

4. Major Stakeholders in the town - like crab fishermen’s alliance if it is in a crab fishing coastal
town, or a union leader if there’s a major union there like filmmakers in Los Angeles, etc.

https://www.statista.com/statistics/490424/n
umber-of-worldwide-facebook-users/

https://techcrunch.com/2019/08/06/facebook
-still-full-of-groups-trading-fake-reviews-say
s-consumer-group/

Native OS keystrokes


https://www.facebook.com/groups/2924365564/
https://www.facebook.com/groups/2924365564/
https://www.facebook.com/groups/2924365564/
https://en.wikipedia.org/wiki/History_of_Facebook
https://en.wikipedia.org/wiki/History_of_Facebook
https://www.statista.com/statistics/490424/number-of-worldwide-facebook-users/
https://www.statista.com/statistics/490424/number-of-worldwide-facebook-users/
https://techcrunch.com/2019/08/06/facebook-still-full-of-groups-trading-fake-reviews-says-consumer-group/
https://techcrunch.com/2019/08/06/facebook-still-full-of-groups-trading-fake-reviews-says-consumer-group/
https://techcrunch.com/2019/08/06/facebook-still-full-of-groups-trading-fake-reviews-says-consumer-group/

Facebook Groups User Flow

facebook

Recent Logins Create a New Account
Click your picture or add an account It quickand easy.

[ (-]

1. Homepage and Login

Los Feliz / Silver
Lake / Echo Park

& Private group
About
Discussion
Announcements
Rooms

Members

Events

Videos

Photos

Files
Recommendations

Watch Party

Search this group Q

4. User scrolls menu

5. Check out latest posts, respond

“ - .-_

3. User arrives at Group Home Feed

©OMA PSP STEE

6. Check out other recommended groups that
are similar for different content



User-Interface Evaluation:
Facebook Groups

Of the user flows you documented, analyze possible usability issues, accessibility issues, and
general ease of use.

Competing for attention: Because the logged in homepage is one’s

feed and the latest news is listed right there, the user is competing

with their desire to go to the feed and scroll down rather than clicking &
to the left to go to Groups tab. "
Information hierarchy: When you arrive at the Group homepage feed,

there is nothing that stands out except the latest posting, which could

likely be something wholly uninteresting to the user.

Unclear differentiation: between menu options “Discussion” and
“Announcements”.

Redundant user groups: Usability needs to factor in that the Group

has been created by users who become the admins and determine

the ebb and flow and general energy of the Group. As a result, there

are many similar groups that also have thousands of participants and

it's hard to determine which group is the best since they all seem

similar.
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SWOT Analysis: Facebook Groups

Connects real neighbors with each other.

Unique resource of actual people and their offerings
Already connected to Facebook so it's an easy hop and
skip.

Opportunities (external)

Finding a new and engaging way for neighbors to connect
In general because of Covid it seems like smaller
communities are connecting more now than ever.

The strength of community can be an opportunity for new
and unsual connections; it really is a way to connect actual
people.

Because it's linked to their facebook profile this is a win
because you can further verify them.

Weaknesses (internal)

How users are monitored as some of the admins in the
group are not that kind.

Resources are limited to the actual offerings of the
neighborhood (people, conversations, postings, offers) and
the Ul is limited to the overall theme of Facebook

Many other similar groups on the same platform make it
hard to differentiate between the good and mediocre ones.
Generally boring posts about items for sale.

The neighborhood itself is so big (East LA) that’s it's hard to
feel too personal

The threat of bad design and mediocre content could
disinterest people

The competition has better Ul and is separate from
Facebook so it has a different presentation

The main threat for Facebook Groups is having a bad group
admin, and failure to properly screen posts, herd the
comments and user interactions




Description

Company age

Avg # users

User reviews

User flows

Ul evaluation

SWOT Analysis

User Roles

The Silver Lake Chamber of Commerce is the unified voice for businesses in LA's most creative community, working to
promote the well-being of Silver Lake businesses. Through our in-person networking + mixers, Member to Member
program, annual print and online directory, active social networking and event partnerships, there are year-round
opportunities to meet your neighbors and grow your business.

The Los Angeles Chamber of Commerce was founded in 1888, Silver Lake started to form in the 1930’s. I've written
the CoC to find out when they opened their branch.

About 260 businesses

All good reviews of this chamber. Great group of people preserving the culture, good networking, active group of
entrepreneurs

(On the next slide): login, follow subjects, scroll home feed, buy and sell items, list services, find local services.

Of the user flows you documented, analyze possible usability issues, accessibility issues, and general ease of use.

Identify the Strengths, Weaknesses, Opportunities, and Threats of the competitor application.

For this case study, we will address roles 1 and 2.

1. A Local Community Member who could be either a neighbor and/or a patron.

2. A Business Owner in the local community - for example this could be a local farmer, a boutique
owner, or a veterinarian. Someone providing a service that is pivotal to the town.

3. Prominent Community Figure or Leader - A local leader that has been nominated into
recognition by its town like a mayor, a well known local artist, well known chef or teacher (not
sure | need this role)

4. Major Stakeholders in the town - like crab fishermen'’s alliance if it is in a crab fishing coastal
town, or a union leader if there’s a major union there like filmmakers in Los Angeles, etc.

https://www.silverlakechamber.com/about

https://en.wikipedia.org/wiki/History of F.
20k

y ilverl,
irectory?show=a

Native OS keystrokes


https://www.silverlakechamber.com/events
https://www.silverlakechamber.com/member-benefits
https://www.silverlakechamber.com/member-benefits
https://www.silverlakechamber.com/member-directory
https://www.silverlakechamber.com/about
https://en.wikipedia.org/wiki/History_of_Facebook
https://en.wikipedia.org/wiki/History_of_Facebook
https://www.silverlakechamber.com/member-directory?show=all
https://www.silverlakechamber.com/member-directory?show=all
https://www.facebook.com/pg/SilverLakeChamberofCommerce/reviews/
https://www.facebook.com/pg/SilverLakeChamberofCommerce/reviews/

5'|Vemrlak§,!, Silver Lake Chamber of Commerce User Flow
https://www.silverlakechamber.com/

of Commerce

MEMBER TO MEMBER EVENTS
A IMPORTANT RE! RCES FOR BUSINE:! )WNERS AND EMPLOYER!

DURING THE COVID-19 CRISIS. ::::w for great specials and discounts offered exclusively to chamber members through the Member to member AV MIXER

Meet with fellow Chamber members and guests. Talk about local
; izations and izing. # .

#Networking #WeAreCommunity

Date: May 27, 2020

30-8:30p

Are you an existing chamber member interested in offering a Member to Member benefit? Email

info@silverlakechamber.com to post or update an offer.

Please note: member to member benefits are limited to chamber members and their employees. Want to become part of

this great program? Click here to join us today!

Time:

4 s A
A i

wrRs Location: RSVP for link
Carol Rotko, PsyD - A Mindful
Psychology St | | | ]}
Psychotherapy and Wellness Coaching IR ez
Carol Rotko Corpioriacy S0 i Facebook Live with Adam Schiff
1741 Siver Lake Boulevard condulon Shav scale . ’
Los Angeles, CA 90026 peychotherapy may be Small business meets big government. Three local chamber
(323) 407-7749 avallble for members who presidents hear from Adam Schiff and share our survey responses

info@amindiulpsycholog

amindfulpsychology.com

with hirm.
Date: May 21, 2020
Time: 1:00 p.m.

cannot afford standard
rates.

To learn more about our
Member to Member
program, cick hore

1 Rotko, PsyD - AMindtul
Page

iogy Linkedin

MEMBER PROGRAM JOIN NOW Location: https://www.facebook.com/RepAdamSchiff/ - scroll down
1am a Glinical Psychologist (CA 23788). Since 2003 | . il
et yor runs Monber o ember have collaborated with individuals facing a wide range of or recording
s concems including Ife transitons, creative blocks, stress,
[T [ career demands, work-ifo balance, reationship ssues.
€3 £o medical diagnoses, anxiety,depression, and trauma. By

offerng 2 supportive and smpowering environment that Local small businesses’ questions and concerns will be

UPCOMING EVENTS QUR LATEST TWEETS v nurtures a compassionate sel-awareness, We create a

b e e e 4 o S personalized spproach deslgned to bul ion your shared with Congressman Adam Schiff, as he in turn provides

strengths and promote resilience. | have been trained in
a variety of therapy styles, however, | generally draw
from Humanistic/Person-Centered, Cognitive Behavioral
Therapy, Posilve Psychology, and Mindfulness-Based
Psychotherapy. | have worked extensively with those: at facebook.com/RepAdamSchiff!
qal, health care, social

news from Capitol with us. Look for the livestreeam

2. If you're a member you can 3. Check out the member directory,

login and get member to events, blog, or make contact
member benefits

1. Homepage and Login —


https://www.silverlakechamber.com/

User-Interface Evaluation:
Chamber of Commerce Websites

Of the user flows you documented, analyze possible usability issues,
accessibility issues, and general ease of use.

Does not offer much value: Other than a directory o
organized by category, keyword, or alphabetical names, fl
there really isn't much to see as this is the main focus of the
website. There is also a blog and some basic resources.
Self/business promotion: The main benefit of being a

paying member is if you are a business in the city of

Silverlake. You can be featured on their website, but also in

their email newsletter, and printed copies for distribution.

Visually outdated: The website itself it limited and a bit

outdated stylistically.
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SWOT Analysis: Chamber of Commerce Silverlake

Connects real business owners to each other.
Encourages in-person networking

Friendly and local

Simple, not too much going on to distract

Opportunities (external)

Finding a new and engaging way for locals to connect with
the businesses - drum up business

Trends like Corona discounts, safety, take-out

Could feature live video, a stream of ongoing info on all
media channels, featuring one business owner per
week/month

Weaknesses (internal)

The website is fairly limited to business listings and mixer
events

This makes the Chamber website fairly undynamic

Not as much of a hub as it could be.

The threat of bad design and little content could disinterest
people

Competition is Alignable. They are more tech and design
savvy and cross city lines using small business owner-to
small business-owner recommendations.




Persona Quotes

14

“I want my 2-D screen life to
seamlessly enhance my real 3-D life,
especially in times like Covid.”

“I need to connect the few real
masterminds in niche groups that
share the same interests because if we
all were really connected we could
create paradigm shift.”
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Roles identified | Local Community Member, Business Owner

1 Role 1: Local
Community
Member,
Neighbor or
Patron

2 Role 2: A
Business
Owner in the
local
community -
local farmer,
boutique
owner,
veterinarian.

Motivators

To genuinely connect in
a way that adds real
value to my real life
social connections. To
derive actual network
value. To achieve some
other kind of value that
is tangible like visual
satisfaction with
imagery or spiritual
fulfillment.

Getting new clients or
business. To connect.
To network. To have my
stuff heard.

Goals

To be positively
affected by my online
experience in a
tangible, real world
way.

To offer clients what
they need. To create
business. To meet new
clients.

Needs

Genuine connection
with small groups of
people who share a
common interest.

Finding and connecting
with like-minded
people.

Frustrations

Hard to genuinely
connect. Annoying
people. Uninteresting
information. Privacy
issues.

Inherently feels limited
as a platform therefore
the whole experience is
limited. Paid ads did not
work. People are
generally unhappy.

Phone, iPad, Laptop

Laptop, Phone

Examples

From User
interviews

From User
interviews



User Research: Interviews

USER RESEARCH QUESTIONS FOR UX PROJECT #1 GLOBAL VILLAGE for COVID times

How do we create an le via Just L (on inf ti od: for society.
A potential solution is to engage people in ive process in various ways; activities and of engagement
) o 1 2 3 4 5 6 7 s 9
USER RESEARCH Do you use Nextdoor,  What are some of the pain points or i youdidthe Doyou itical or ¥ What are the daily tasks you Can you think of any
INTERVIEW Wnat devices aro you Wnat social connection - acebook Groups, or  frustrations with the apps youare  lasttme you went on inci had ina op I jthalocal . actvties tht y ATiEIE
‘QUESTIONS U S J your local chamber of  using now? . Nextdoor, when usi village app? to participate in as a
ANSWERS
LOCAL CITIZENS:
Rebecca, 39, Prone. P, Deskcp, 05 8 Noxtdoor  Facabook Groups-  Tho poople. Thatono b aplocanwin | went on nxtdoorwhen | NexiooronEcho Park was  Avsual of the s amonin fokeep  Whatbouthe goodrows
Photographer, Los sl P Citizen, Snapchat alitie bit  haven't used recer it. | don't want to unfriend them but they  found a lost dog. | posted about a homeless person litle city or neighborhood. earlier - are t ‘someone from stealing boxes W...incorporating that
Angeles it used for jewelry class a  annoy me enough to not log in. Friends pictures etc. His owner found the time. u over dominatod me There's a game called of Covid in my .mmemme area from my apt. building. Air ub._|somehow ko the type of
Facebook, Instagram, Don't use Nextdoor, yes Pmnnessnm zero connection, slave to | opened Facebook and Going online and seeing I feel there's a problem Ive started relating to social  I've started relating to social
Damon, 30, English Phone, Lapiop  WhatsApp, Snasenar, Twiter, 10 Facebook Groups - hcogy 2610 compulsion 0post 0. scoled | shoudscp. - informalon hats disurbing - socil media o mater | PSS g s Tnedia a5 somatning to ! 00 think there's a spiritual
Teacher, Lake County plop PR, SERRCH, Lake County Fire vt ot me western esn't take that long on FB.  that you don't want m seebut  would be ideal to only 9 g revolution possible.
House Party lich, 9 absolutely minimize absolutely minimize
Scanner Grouos. Maraate idea that vou in seeina and mleucnnu in
Ihave it but | dontuse it. Facebook has too much garbageand  Just to know and keep abrest Facebook Wcllwlsoe - \ men Itwould feel \g in my A good sharing app. Hey |
Sopia, 39, Homoowner, Prons,apiop1"883ram, Whatshop, Zoom, 1have aing app hal  uitresing infomalion and cuter,and o whashapponing i my 1o e 3 communty e tte g ot mg | st ekt of goods that _could really use a cooler for %
Angeles +18P1% Facebook barely. Taskrabit. things psyche with things that rhood. | also sold my ~ dialogue that just spunintoa  anyone. it would be nice to just day type thing. the weekend. | need a spcae
Slrts dontfeel good. o Eh i |4k o s vt |- Borad sy SOkNOTS 1o pu this bed, does anyone
Dorota, 50's, Instagram, Facebook, Mostly with facebook specifically there's |\ ot e pictures of my | USed 10 like what people Bridge building so it's easy to  Education, connecting, Go help a child or go and Rules and values of the
Philanthroplst, Canada Computer Messenger, Whatsapp, No an overall feeling of judgement, fends and: ,Bmﬁ]y Y posted for links to great ideas ~ see the opportunity - the. playing, workshop, something  garden, more flexibility, more  villagers. I'd ike to see more
3 Linkedin, Vimeo, Facebook separativeness, the whole energy of it, or artists. | built the school in  things I'm not aware of real that spikes my interest connection to real life. That's  of a tangible happening.
Judy, 70, Retired 1 2o o I started on FBwith my | think. much time on FB, Getiing posting | people. L Idontove  Yes. | think speech needs to
College ESL Teacher, Desktop Mm‘ mm i students at Boise State | go on there briefly to see what people | was doing the FB Page - Iunfriend ~ answer. "l Whete to buy anew fridge.  games or playing things; | be controlled because its
Florida Z U, and then grew tomy  have to say, especially my clever cousin. Sarasota Stands Together - people too. And they must the aisle. | wish more would ~ We got a new roof recently think that's for younger people. dangerous. I'm really angry
USER RESEARCH What social connection Do you use Nextdoor,  What are some of the pain points or youdidthe  Doyou or ¥ Wit are e delly tosks you | Gan y0u ik of any
INTERVIEW Vinat deviees 212 Y°U apps are you using now for ps, or apps you are ¥ memorable incident you had  in a neighbor app? What  might perform with a local  activities that you would like A" 125t thouhts?
QUESTIONS your business? your local chamber of  using now? Facebook Groups, Nextdoor, when using an online social would be your ideal village app? to participate in as a
ANSWERS
BUSINESS OWNERS:
Facebook was oo out of control for me as A friend told me to say yes fo Educational, social, Iwantto inmy Yes. It should be seamless.
an attomey. Platform not optimally al fiend requests. | could prfssonaardgrsnat o coviyo tuton - and. ol corruty e . You ko your s
got offn Facebook- | acce o comnky ok ool erine |4 30k il i st onb, 232 il of
qu“.' 63 Attorney, Lake Phone, Laptop  Facebook - but | don't use it No personal could tell that anyone could s weu as classes, 3 type. ‘your 3D town. You accept
ounty, Lack of functional cohesion - in other friendship section. | don't like sy anything on my feed. between the app andhe cultural events, artistic events, environment.Participate towns like you accept friends.
words it not cohesiv. Inadequate abilty 1o unfriend people but you community when | walk out my_partcipaing in local community remotely in your Itwould bo bocause my kids.
1o utilize. Incomplete social platforms that ~ shoud be able to test them out door. | want my community in  events, buying groceries, grandchildrens' school events, live in Utrecht. | can go to a
Facebok, Instagram, Registered withthe 1 find making ads and promotions that | |logged in FB, gotothe  Gossipy and ot that helpful  Some kind of networking that  Check the local grants offered
Aura, 39, Evury‘hlnn Alignable, Nextdoor, Twitter,  Chamber of Commerce, for very frustrating and you have to  closed group, clicked go live  on Nextdoor in many ways. | was done for you where you  to your business; check who A n where le show
Now chiim i pay for very g and y g 9 Yy ways. yo you Yol garden where people shoy
low Laptop, Phone  Yelp, Instagram and Facebook Facebook Mom groups  choose the audience it is sent to and and did a 45 minute music  posted a itle video of the card put in the info for you - ke the algorithm connected You  yp and | could do the No, get on it already! Bam!
Readony, Soma Ros, for advertising, Facebook  for business, music group he tings 1o choson n the jame | made with the puppel  how spotfy finds a payistfor _wih to network, somelhing  chidren's games with thers.
GA mom groups, Crew, Zoom,  Zooga :1 pa 't people music  adibbing as | did that and this _ you based ont he music you  with lient, there's all hese
Laptop, Phone  Facebook, Instagram, Facabook Groups:In ~ Annoying noilicaions, people are 5o Ghecked informaion, went 0 Racistibss, paid advertsing  Need 1 fr survival. (and fun.  Local produce. someons The eason sl geids
Scotus James, 38, Snapehat Yo, oo, . nature  unhappy that I don't want With groups o ind digia modi o worked on yelp and googlo, A mixure of boh). Organic 1 neighbormood o own that Pokemon Go was huge. - AR - Involved i thal hey
Rolfer, Los Angeles 'sApp, Reddit, Quora, ups, rolfing, diet, that vibe and that's add for produce from the farmers. produced your - local town  Treasure hunt already nar\u:\palmg rore -
Mg Welse, Facebook  music, disaster world atlage. Social mecia becomes an market Involve ids - gmaify. _bought regional dependent. idea ofvirual own that they
p— Instagram, Facebook, Twiter, | o |t o e 5| et o a0 o e o o o Bring people mqelhev in Morethreads of privacyand  Mighthave a bunch totalk  Imagine f Fe was publicly
C‘ 08 ANgw Linkedin, Patreon, WhatsApp, oo Ra Ko ). 1use marketplace for sound libraries. Because food farm for a week and so | othe and bnu\ aliens, bn g the owned. If we owned w own
omposer and Sound Laptop, Phone Facebook Groups. No
e Telegram, Signal, Facelime,  Coc” oftho sty hoyson f e oe unt et o i o was pamodom o sioat and irae 8 omrh people. All it i ait
Zoom, Google Hangouss. cotpars tha e comered U Wl | whed 1 meeod onv | | Some Samoukag Iy i | i i o il crouive woris, beer consgertons,specl mrest of e paole Wers soeng
Judith, 65, Artist and inherently feels limited and therefore the L L It would have to feel authentic - Sharing arwork, connecting No. I doritraly ks anyiing
Master Foody Moody's Deskiop Facebook No people working within those confines feels {05 ™ Roeponacs to my srbucrk. | Inthe sance of how it connects | with people; bekng togetherin | Coopersive workd llage. | steric Needs b
Vegan Cafo OWIRTLLK s o and or unifies people into nysical renl\( irits

Link to full, readable spreadsheet
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https://docs.google.com/spreadsheets/d/12oxJ2s9rOveDuZRFhLeThqIc5RD6lHkC6_JXl-KrSzg/edit?usp=sharing

Persona for Attorney Goldie

“I need a 2D version of my town online for Covid times. | need it to
be seamless with my real 3D life so that | feel connected and
productive.”

GOIdle 42 e Maintain daily e Have my needs e Privacy online e Unorganized Industry
’

routine normalcy met during Covid e Educational, social, information spread o060
Attorney, Trinidad, CA in life during as seamless as professional, and ?UthOVer different
Covid. possible. personal access to ech spaces Interpersonal
Feel Order food my local community e Privacy issues are a
Estate PI i °ree Vet[yd. ¢ Draerioo ) e Happy hour with real concern. 0000
¢ state Hlanning Conr(;ec 3 n 'at' e Check on my kid's friends e It inherently feels Technical
Attorney good and positive classes limited and therefore
way ; the people workin
° 42 vears old e Have daily € [ ‘''9 0O
/ , updates on health within these
e 20yearsinlaw status of my town platform confines
feels limited.

e Humboldt County e Virtual town halls D D

Archetype: Ruler



Persona for Photography Teacher Hannah

“I need to feel that there’s true connection and freedom of
expression online in a meaningful way without judgement or
separation.”

e Visual inspiration e Feel connected in = e Avisual e Hard to genuinely  Industry
Hannah, 35 for my photos a genuine way representation of the connectin a

Photographer, Los Feliz e Intellectual e Be inspired by neighborhood. - , meaningful way. o000
connection with something new | ¢ Bndgte bu|ld|tnhg soits | e An_nc;%mg people Interpersonal
. . , easy to see the ruin the
like-minded souls Wouldn‘t . opportunity. experience. 0000
¢ Photography Teacher . Educatlpn n otherwise find e To be able to interact = e Uninteresting Technical
e 35yearsold something new e Get to know while having my information makes
) ) e Connecting with someone in my bubble of friends me avoid . . . ‘
e 12 yearsin teaching friends social circle there connecting.
periphery e The algorithm does e Privacy issues are
¢ Los Angeles ® Humor its job a real concern.

e \Workshop- real
ife events J:l D

Archetype: Peacemaker




Persona for Music Producer Jonas

“I need to connect the few real masterminds in niche groups that
share the same interests because if we all were really connected
we could create paradigm shift.”

JonaS 41 e Reaching out to my e Feel that the e To connect specific e Hard to genuinely Industry
’ heroes on Twitter internet as a tool is niche groups that connectin a
Music Producer e Collaboration to working for the intimate connection meaningful way. 0000
Los Angeles, CA solve fundamental people, not govt. or | o Certain software e Annoying people Interpersonal
life issues capitalism tools for the music ruin the experience.
) e Work connections e Private threads from industry e Uninteresting 0000
e  Music Producer better algorithms e Facebook Groups information make .
that connects the i i i i Technical
™ 41 o wh Live for doing music me avoid
. . eople who can ith Ki i
° 20 years in music (F:)rearie e oot classes with kids connecting. 0000
° Los Anaeles ( d ¢ gth e Privacy issues are a
g comes down to the real concern.

people).

Archetype: Creator D D



GOLDIE LOPEZ Scenario: Goldie needs to check the Covid numbers in her town today and
The Organized Single determine her mother’s health risk before she orders and delivers groceries.
Mom

42 year old female

Goals and Expectations: Order and drop off groceries for her mother and make

sure she’s safe and healthy from Covid. Expects a seamless 2D experience of
Estate Attorney her 3D life.

Arcata, CA

TOUCHPOINTS
Frustrated by not
Want to feel efficient despite getting to pick out
her own fruits and T
= veggies. disinfect everything st dout N
; ressed out again a
° ® Werriéd s srdarwill Hopeful their germs before it goes near e thousii c‘ghe’
@ . Decides to stay basirang gedifatant, did not make it onto her mom. 9 T
o Anxious or worried hopeful about her . o aroceries mother getting il Hopefulthat all her iappy her mothe:
g about her mother's Fiotiers Kaalth Fooksbad oo aotgs-Crands PS ~ o oryre looks healthy and Annoyed they arent
bt fraity despite Covid risks remember her mom's ° :«orkmg bR Picking dp pheneps
W favorite coffee Y Ps Goldie drives back to
i omer Frushated the grscery v Alitle anxisus asthe worisskgman 5T
L5 clerk who drops off the Really annoyed by iou: °
bags of groceries isn't having to have her e s oo 9
wearing a mask. mother wait inside " ing spray
while she sprays R
everything with Lysol.
RESEARCH COVID ORDER GROCERIES CURBSIDE PICKUP DROP-OFF AT MOM'S VISIT WITH MOM DRIVES HOME TO KIDS
© Why didthis global ® Which vegan coffee © Willthey get the order © This Lysol spraying better © 1hope avaccine s available © 1 don't remember every
» pandemic happen? creamer did Mom like? right? work o kil all germs. soon. feelings this amount of
[ stress.
T © 1 hope my mother, kids and ® Do we need groceries too? © Willthey be wearing a ® 1hope all my precautions and
s dors Gttt mask? ® Rbettrnotpokonmy service to Mom are working SR —
mom when she goes to eat atwill | doif the kids get
° © Ishould remembertotell © Have they raised the prices © Ihope didntforgetto these groceries. et e el rore te it sick?
E my doctor about feeling il because of Covid? It seems order everything Mom o i )
several weeks ago to test like they did a litle. needed. © I should report that grocer i ® | don'like hearing all these
o anibaten without the mask to istancing outside as human app notfications all day.
b ey connection is important.
.
A o CoviCases ® Integrate sharing grocery  Askthe local grocer to @ There would be less stress © Use the Village App to © Make sure notification
o« status sharing button so A EEMEe ek 5
(4 CrTas order from the Village App. drop off groceries at her in Goldie if the Village App connect with Mom and settings are obvious.
= ; house so she can disinfect was able to identify that the other riends more.
= pumbers directytoher them first before going to only kriown cases of Covid
= mother. . sels s ® Offera feature in Village for
= foon @ Offera shop and compare moms ::n:sr a:::; ::Z’Enm'rli/e\yte @ Create a Praise Circle parent's support.
= ® Integrate map of Covid option button to determine ® Create option in app to hes et o e lad feature so friends can send
ke posiive cases. ifthis same grocery lstis have her mother log-in and S ositive notes to each
o Clintly e just been at. This would 2 ® Offer an app sharing
2 cheaper elsewhere. pick her items so she i otherto keep spirts up.
; elp her to not be so feature for parents to see
o doesn't get order wrong. hdia
o stressed about her mother. where their kids are.

® UseVillage App to connect
Mom to other neighbors.

link to full, readable Journey Map


https://drive.google.com/file/d/1fRJylb5akEEpcQgb2hkY5HU8ss5DjYVC/view?usp=sharing

Goldie’s User Flow

— Vote

——»| Create Account Confirm Account Welcome Email
No Sent

|—» Praise

Enter Village i

Successful Dashboard
Schedule
Meeting
Password Password
Reset Recovery Email
A
return
Map of local .
1. Goldie first checks the '(J:ovid Covid Cases Starred
local covid numbers to
see the risk factor for
today.
return

Receive
confirmation Order Groceries
email

2. Next, Goldie orders her
mother groceries for
curbside pickup. 2 8




A0 SSN0OQH~>

Site Map Outline in Miro

SiteMap * T, “

Home Feed
EEEE
1 I
top botttom
menu menu
menu alert create Home G Vi Work/
preferences notifications post button roups ote Volunteer/
Network
X jobs, resumes,
Directories, buy and Join groups bl°Ctha'" networking,
sell, real estate, crime primary daily voting review and
and safety, lost and covid update process message
found, help map, workers local
settings, help | — | —
—
| —
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Define: Paper Sketches &
[nVision Freehand

YR =

(© @ Q v o ®= @ o=
VILLAGE Create Profile: aeal Govid Upek
. =
/ 1 &
o s ) =
' Weloome to your L2
fo Y vilage of Trnidad
- Golder
e 2
ﬁ = Gx+oa| (t¥+OL
{ ) L LA D

(O "

S ) =) Q o= o a=
Moons Faerms. Avlable. |

Food Shoppi
* CurBsive Pk — ‘o0d Shopping
& A
‘ nE a ==
cwes | - -
| TCga =
G ; .

Being able to freely sketch out ideas is a key step in the design

process. It is a cheap and fast way to determine if your original user
flow and site map are feasible.
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Define and Design: Prototyping

Send neighbor #2 a note.

Check on neighbor #1.

Call neighbor #3 to say hi.

Low-fidelity prototyping in Balsamiq

31



Mid-F1 Prototype

Home Feed

Splash Screen

Village

human-scale life.

Login

Create Account

Sign up and find

your village:

Don't have an accg

Voting

Your Vote Here:

Hanshepmut
e
(’ ) Genghis Kahn
b e

@ Emporer Nero
Hiove Gama ot

Vote for
Hapshepsut

Vole for
Genghis Kahn

Vole for Nero

Work

Wol

g+ N e

rk A0

Community Connections

Jobs. ai

Mentor  Volur
Work Local
Hire the best local wt
Cultivate your neig
connections it o
Find a meaninglul v

Featured Ty

Ccarmen

Carmen graduated f
with a degree in For
Micronesia for a yeal

permaculure. Carmdn is now

botanist studying tha

lgs  Network

teer | Intorn
ind Hire Local
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fiborhood. Find key

networking events.

lunteer opportunity.
rinidadian

aya

fom Humboldt State.
stry. She then fved in
learning about
achemical
rare aloa rose found.

onlyat Trinidad StatelPark

Goodrﬂnorning. Goldie!
It's 75 and sunny all day.

P Y by

|4 S5 for the Beachcomber Cafe

© srcrcaes

Good morning, Trinidad. Justa
friendly remindier 10 wear your mask
You come n today. That being

@8 E B &
Go Shopping Locally
= Shop 40

Local Shops open For
Delivery or Pickup

Rising Sun Farms

n Sketch

Hamburger Menu Alerts

. My Account L& = Aets A [
Golde Lopez
o

El
-
& e

m Farmer's Markets.
29 e
&
£ et oo

B tomitiimai

R s

- COe®

o 8 8 85 5 o B @ =5 5

Choose Groceries View Cart

Your Cart {2
Next Curbside Delivery: Today, 11am-3pm

= Your Cart @

Rising Sun Farms

Rising Sun Famsnas the
Tollowing vl o avpside 9: @
i ey
- > C & spincn
e 5 4@
$1.22
s » Fowers
o -
iacn Avcaio 2 @
* “ $10.00
51 @

Subtotal: $23.29




Hi-fidelity Prototype using Sketch V2:

Home Feed Menu

Splash Screen Login

Login

Village ST

good neighborhood
ns.

My Accoun: L[4

Godis Lopez €

J—
7 lemara
i) e

Covid June 23, 2020

S o |

) romersiosen
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Q oo g

(A i @

o yourviage

‘Community Connections Volunteer

Voting

= etg, 4o = ommmycomeios L[5 = Volunteer A [
Community Gonnections | Local Volunteer Opportunities

soa | Newok imem

vy,
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oum 1 0 oo | Volumaer

Meet Your Local Candidates
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Culbate your nagrbornocd ind o 8, Octherprosens o linenr
Comectans wih ou neorkng xants
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@ s = o s B E
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Voting Confirmation Go Shopping Locally Choose Groceries View Cart Join Groups
= Shop anm YourCart ¥ [4 YourCart ¥ 4 Groups L [4
Local Shops open For Rising Sun Farms | e T oo S your reate passan

Delivery or Pickup

e
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Soiach
122 !
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Yo oto 0 070272 s b
Sind vt A -
Confrmaton ho ben et o
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Thakyou
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Usability Testing Script:

Dear User,

This is voluntary and you can opt out of testing the app any time. This is a test
of the app, not you. There are no right or wrong answers. I'd like your
permission to record the user test. | will delete the recording as soon as | view it

and make notes. | am going to have you test the application. Your task is to:

1. | want you to login as an existing user and first check your notification
alerts for covid news.

2. Then I'd like you to vote for your local council person and receive a
confirmation notice.

3. Next I'd like you to find your local shopping farmer, Rising Sun Farms,
and make it to your shopping cart view.

4, Then I'd like you to see what volunteer opportunities are available to
you.




User Testing Vi: Rainbow Analysis

Mobile Usability Test- ERRORS P2|P3|P4 P5.Total :a'{i:; Possible Solutions & Next Steps

Interpreted groups navigation Icon as volunteer icon 5 4 Integral to app use; explore icons that more clearly state "volunteer"
Interpreted images of electoral candidates as vote button 2 3 Important to not confuse voters; change layout of this page

Clicked on individual groups in hopes of being able to volunteer this way 2 2 If icon fixes are made this is less likely to occur; won't be confusing
Mobile Usability Test- NEGATIVE COMMENTS P2(P3|P4 P5.Tota| l!Ear{i:l; Possible Solutions & Next Steps

| feel mildly confused by the homepage. Is this a feed? 1 1 Add simple direction in onboarding bubble or coach note

Hmm. Where are notifications? 1 1 Add simple direction in onboarding bubble or coach note

Is there a menu? Where is the menu? 1 1 Add simple direction in onboarding bubble or coach note

Mobile Usability Test- POSITIVE COMMENTS P2(P3|P4|P5 Total :ar{ii; Possible Solutions & Next Steps

Almost makes me want to be social! | should volunteer! And join a band. 1 - Refine design keeping core prototype elements

::Asa E;tittyfizol. I like how everything's very visual with the images and graphics. 4 . Refine design keeping core prototype elements

| like the "community chest" icon. | didn't know it was a briefcase icon. 1 - Refine design keeping core prototype elements

| love the splash screen; | think that's a place in Switzerland 1 - Refine design keeping core prototype elements

Mobile Usability Test- SUGGESTIVE COMMENTS P2| P3| P4 P5.Tota| REartri?lrg Possible Solutions & Next Steps

Are Iyou going to have dating in here? That would be a good feature - to know 2 2 Consider adding this feature

who's local.

You should offer incentives for good behavior - coupons, etc. 1 2 Consider adding this feature

Everythln‘g in modern partlglpatlon is pplanzed, so setting parameters for 1 2 Consider how to shape app offering more with this philosophy
cooperation and tolerance is good. Neighborly parameters

Mobile Usability Test- OBSERVATIONS P2|P3|P4|P5 Total lfartzzrg Possible Solutions & Next Steps

Logged in no problem 6 - Refine design keeping core prototype elements

Was able to find notifications right away 2 1 Refine design keeping core prototype elements

Scellr)neq the bottom menu options before finding the bell for alerts and 4 1 Consider putting notifications at the bottom

notifications

Had a hard time determining where the Volunteer icon was 6 4 Integral to app use; explore icons that more clearly state "volunteer"

Hovered on the voter's faces but did not click on them prior to clicking on the 4 3 change the layout of this page

vote button

Clicked shopping cart icon to go to checkout rather than the check out button at 1 _ keep both

the bottom 3 5




A/B Testing for 2nd Iteration

Tested fixes to main two errors on V1 having to do with voting and volunteering and
the confusion around which icons to use and user flow. Had a unanimous response to
corrections and thus created V2.

A or B A or B

Vote Vote3 Work Community Connections
= Vote L0 Work = communiyComectons X [
@ Community Connections
mmr -
Commumty Connections Merior iy Gigs
Jobs Gigs
Blockchain Voting is Here. Mentor Volunteer Intern

Work Local and Hire Local
Hire the best local workers here in Village.
Cultivate your neighborhood. Find key
connections with our networking events.
Find a meaningful volunteer opportunity.

[ fordiod ,',";,?; w

Meet Your Local Candidates

20

Featured Trinidadian:

CarmenKaya W W W

Carmen graduated from Humboldt State

with a degree in Forestry. She then lived in Hire the best local workers here in Village.
i

Cultivate your neighborhood. Find key
connections with our networking events.

no
botanist studying the rare alba rose fou

L | e | Flndamsaning'ulvolunleeroppinunixy.
CBBOE oa Y6 @8@@. @ o =Y E

Despite confusion on where to click to vote, all testers All users preferred B with the hand with heart icon for
still preferred screen A. My solution was to create two community connections. They also preferred less

separate screens for meeting the candidates and voting. text. | also changed the title at the top of the screen.



[teration #2: voting and volunteering screen updates

= Vote A0 = Vote L0

Meet Your Local Candidates

out

Voting Confirmation

= Vote L0

©

Your vote on 07/02/20 has been
added and verified. A
confirmation has been sent to
Goldielopez@gmail.com.

Meet Candidate

‘Thank you.

Vote A0

@ Ge: sff:hn

Vote for Nero

Thank You For Voting.

Community Connections
CH

Y]

Community Connections

Volunteer

L

= Volunteer

Volunteer- Plant Trees

2 [E

Volunteer

Community Connections

Jobs Network Intern

Mentor Volunteel Gigs

Hire the best local workers here in Village.
Cultivate your neighborhood. Find key
connections with our networking events.
Find a meaningful volunteer opportunity.

Local Volunteer Opportunities

& Plants trees with
= One Tree inthe | Voluntee!
valley.
Walk dogs for the
elderly on your Volunteer
street.

-

Collect recycling
down at Old Creek ' Volunteer
Road

Take a vision
imparied friend on ' Volunteer
awalk.

% Deliver presents to

the hospital. Ralinteer

®

Plant trees with One Tree

& a— Volunteer Opportunity

About: One Tree is a longtime Trinidad
nonprofit that believes in agroforestry
practice as key to combating climate
change and biodiversity collapse.

Opportunity: Volunteer two days a month
planting young trees in the state owned
forest.

When: 1st and 3rd Saturday of the month
Times: 10am - 5pm

What You’ll Learn: Agroforestry,

permaculture, forestry, climate change,
biodivrsity, survival, to name a few.

Yes, | want to sign up to volunteer

o m Y @&

@ CCOREY

@ m Y @&




Final Hi-fidelity Prototype in Sketch

Splash Screen

Village

good neighborhood

connections.

o your viage
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o= &Y

Login
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Login

Create Account
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Home Feed

Vote

Your ot o 70270 s e
dod nd vorfd A
confrmaton s boon Sentto
Gomiopezsgmalcom.

Thank you.

@ m &8

Tt your wiage [l

Voting

Voted

anm Vote anm

7
Thank You For Voting.

morning, Goldie!
It's 75 and sunny all day.
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Alerts.

= Alerts.

Covid June 23, 2020

Volinteer  £1 [4

Plant trees with One Tree

Times: 103 - 5o

Wnat You Lea: Agterody.
prrmacotue ooy, e oo

om =&

Go Shopping Lacally
= Shop L0

Local Shops open For
Delivery o Pickup

Rising SunFarms

Foody Vomdy's

Choose Groceries

= YourCart ¥ 4

Rising Sun Farms

View Cart

= YourCart ¥ [4

Nex{ Curbsids Daivery: Tocay, T1amapm |

Sudtotal: $23.29
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Join Groups
L0

Share your creative passion
with your friends!

Groups
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Thank You.

View Clickable Prototype Here

Case study by Shasta McBride, July 2020

www.shastamcbride.com

https://www.behance.net/shastamcbrideedac

=


https://projects.invisionapp.com/share/SZXXZP9ATUE#/screens/423986823
http://www.shastamcbride.com
https://www.behance.net/shastamcbridee4ac

